WithAll &

Business-Funded
Program Sponsorships
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Healthcare

Share your business & brand

with the community
Join us to support kids’ health and
eating disorder prevention!
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Prevention Education:
Whatis
What to Say Healthcare?

What to Say Healthcare gives providers the language and
tools they need to talk about food, weight, and health in
supportive, stigma-free ways. Developed with leading
medical experts, this free program helps clinicians protect
kids’ well-being by turning everyday conversations into
moments that promote confidence instead of harm.

WithAll is a nationally recognized leader in eating disorder
prevention, partnering with medical schools, healthcare
systems, and national experts to support providers in
delivering stigma-free, patient-centered care.
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CME COURSE

Our self-paced, accredited CME course helps providers build the
skills to talk with kids and families about food, weight, and health
In ways that reduce stigma and prevent disordered eating. The
course includes interactive modules, clinician tools, and research-
backed strategies providers can use immediately in practice.

LIVE WEBINARS
& CONFERENCE SESSIONS

Our live webinars and conference presentations bring What to Say
Healthcare directly to clinics, health systems, and professional
audiences. These sessions offer practical guidance, case-based
learning, and real-world communication tools to help providers
recognize early warning signs, address parent concerns, and
promote healthier outcomes for kids.
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WHAT TO SAY

SPONSORSHIP
BENEFITS

Estimated Reach

Social & Ad Recognition

Logo on Program Page

Logo on Program Emails

Logo on WithAll Homepage

Employee Tools & Free
Resources

Mission Impact Report (w/
Demographics reached)

$15,000

Healthcare Program

Lead Sponsor

Lead Sponsor of all
courses, resources and
campaigns for
healthcare providers.

200,000

v 12-24 spots (12
mo)
v Custom targeting
v 12 months
v

v 12 months

v

$10,000
CME Course
Sponsor

Video and guide helping
providers learn the
phrases and practices
that support kids’ well-
being.

150,000

v 10-16 spots (12
mo)
v Custom targeting
v 12 months
v

v 12 months

v

$7,500
Conference Session
Sponsor

Conference session
bringing stigma-free,
prevention-focused
training to clinicians at
major medical
gatherings.

125,000

v 6-12 spots (12 mo)
v Custom targeting

v 12 months
v

v 12 months

v

$5,000
Healthcare
Webinar Sponsor

One webinar helping
providers build
practical skills they can
use immediately in
clinical practice.

100,000

v 4-8 spots (12 mo)
v Custom targeting

v 12 months
v

v 9 months

v

$1,500
Healthcare-
Themed Tip of the
Month Sponsor

Free monthly email
with quick, actionable
tips for raising body-
confident kids.

40,000

v 3-4 spots (1 mo)
v Custom targeting

v 1 month
v

v 6 months

v



Benefits of Sponsoring a Program
(instead of a Gala or Golf Tournament)

GALA/GOLF EVENT

l:F'u st "l"ﬂurﬂ}

Recognition of Your Sponsorship in Front of #
people

Audience reached

40,000 - 200,000 [buaﬂd an which
program apnnsnrad}

WithAll will direct the social media
recognizing your sponsorship to
your business' targeted market
segment.

140

General — unspecified

Recognition of your sponsorship on WithAll's
Social Media Channels

Your Logo on WithAll Newsletter

-2 posts the week of the event | 1-2 exclusive spots for 1-12 months
only at $10-SI5K lavel (based on sponsorship selected)

Once with all other sponsors | ExClusive Placement in -4

Newsletters
: 6-12 months (based on which
Logo on WithAll's website for __ months 2 months program sponsorship)
Sponsorship recognition + impact story for
your intranet & free resources for your NO \./
employees
Mission, Impact, & Marketing Reach report N \/

(including target market segment reached)




FAQ

Question: As a past event sponsor, | knew my business logo/brand was in front of
captive audience. How can | be sure the same will happen with a Program Sponsorship?

Answer: WithAll's Program Sponsorship reach goes far beyond a single day event.

Our average 5.57% social media engagement rate and 45% email open rate are well
above industry standards (1-3% for social, 25—-28% for nonprofit email).

Even at the minimum sponsorship level (see bottom row on sponsorship grid) more
than 4,000 people are actively engaging, through trusted, high-impact channels, with
your brand/business! This is nearly 29 times the size of an event audience!

Benefits of Program Sponsorship (compared to Event Sponsorship)

» Sustained Reach: Your brand is seen throughout the year, not just at one event.

« Measured Impact: We track and share impressions and engagements across digital
and program touchpoints.

« Deeper Connection: Families, coaches, pediatricians, and teachers see your
company standing with them, not just sponsoring an event they don't [ can't attend.
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WithAll Unique Benefit

@
AUd Ience We will work with you to 4K+ 15K+
customize the demographics to

target (within the adult Email & social Media
Programming Reach
. role model audience). Reach
Trusted by families, educators, \_ J /

and experts—see who you’ll reach.

Audience Size Key Demographics

66% female, 34% male; top ages: 18-34; 11% family-focused; 52% U.S. audience

Web 40K+ annual users
Email 4.3K+ subscribers 70% female, 21% male; 43% aged 35-54; top cities: Minneapolis & St. Paul, MN
Social 4.3K+ followers 91% female, 9% male; 35% aged 35-44; 91% U.S.-based; top city: Minneapolis, MN
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About Us

Who We Are: Our Programs:

WithAll is a 501(c)(3) nonprofit

dedicated to preventing eating What to Say

disorders and supporting lasting Serves parents, educators, coac
recovery. professionals, and other adult ro

basic tools to support kids’ healt
and positive food relationships.

nes, health
e models with
Ny body iImage

Our Funding Model:
We are 100% funded by generous Recovery Support Program
businesses, individuals, and families. Offers grants to help individuals in intensive

treatment for eating disorders cover rent,

mortgage, or grocery expenses.
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Why Partner
with Us?

When you partner with
WithAll, you can feel
confident that your dollars
are driving meaningful
change and smart brand
value.
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In Partnerships with:

% AMERICAN ACADEMY OF
FAMILY PHYSICIANS

STRONG MEDICIME FOR AMERICA M I I A .
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Mental Health America
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YU.S. COUNCIL FOR
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Y # ATHLETES’® HEALTH
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Office of the
Assistant Secretary
for Health
' LEADING AMERICA TO HEALTHIER LIVES
I-I

ARIZONA DEPARTMENT
OF HEALTH SERVICES
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Why Partner
with Us?

Trusted by
organizations and
businesses like yours.

Forward-thinking companies
already partner with us to lead
boldly on kids' mental and physical
health.

WithAll &

Grateful for past and ongoing support from these
community-minded businesses:
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Why Partner
with Us?

Trusted by experts.

Our work is built on 40+
years of research and
endorsed by leading voices
in child health and eating
disorder prevention.

WithAll's Expert Advisory Panel

A diverse group of clinicians, researchers, and advocates who
guide our work, including leaders from:

e Mayo Clinic
Rutgers University

University of Minnesota Medical School

Indiana University School of Medicine

Accanto Health

Pennington Biomedical Research Center
e And more!
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Why Partner

with Us?
Trusted by the
people we serve—

and your future
customers.

96% of What to Say users report
positive, helpful change as a
result of our tools.

66

What to Say Program Testimonial:

WithAll's resources have helped me help my kids to
build and maintain healthy relationships with their

bodies and food.

Thank you for hel
my kids to develo
food, and the wor

DINg me create a healthy space for
0 and learn about their bodies,

d they are in.
— Kristy, Coach & Parent
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Why eq U i P ad U Its tO 70% of our girls and 40% of our boys feel bad about how their
y bodies look. This “feeling bad” is a serious health issue—and a
support kids’ healthy

leading risk factor for eating disorders, depression, anxiety, low

bOdy image & fOOd self-esteem, and other life-altering health conditions.
relationships?

The good news: We can address and prevent this pervasive harm
SR before it starts. WithAll's What to Say Initiative is a bold, first in

the nation, research-backed solution that’s already working.

Developed by experts in the field, the What to Say tools provide
parents, coaches, teachers, and health care professionals with
what to say to reduce the environmental drivers of body image
and food issues.

Through online content, live webinars, and digital trainings, we
reached over 600,000 adults last year, positively impacting 1.3
million kids globally.
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Let's Connhect

We'd love to discuss how we can partner to protect
kids while showing families that your brand stands
for health, belonging, and kids’ well-being.

WithAll &

& (612)217-0533

@ withall.org

8 Iradzak@withall.org




